
Richardson GMP earns top ranking in  
supporting high net worth clients

For the second consecutive year, Richardson GMP Limited has been awarded 

top overall ranking (9.2) by advisors in the 2011 Investment Executive (IE) 

Brokerage Report Card. The highly regarded annual IE: Brokerage Report Card 

asks advisors to evaluate their firms, whether bank-owned, independent or 

boutique, in categories such as advisor autonomy, quality of product offering 

and overall support for high net worth clients.

“These results confirm to the industry that the firm is delivering on its promise 

to provide our advisors with the depth of resources and autonomy to deliver 

the best results for clients,” said Andrew Marsh, CEO, Richardson GMP.  “We 

are grateful to our advisors and celebrate the rare entrepreneurial partnership 

culture that is attracting highly qualified advisors and portfolio managers who 

want more control over their practices and how they serve clients.”

“We are proud of the depth of expertise amongst our advisors that is unparal-

leled in the industry,” continued Marsh. “As we celebrate our success, we 

must remain forward looking and embrace new technologies and solutions 

that will solidify our leadership position in serving the growing and changing 

needs of our advisors and clients.”

About Richardson GMP

Richardson GMP Limited, Canada’s largest independent wealth management 

firm, provides exclusive and innovative investment services to successful 

families and entrepreneurs. Richardson GMP Limited is a member of the  

Canadian Investor Protection Fund with offices located in Victoria, Sidney, 

Vancouver, Banff, Edmonton, Red Deer, Calgary, Saskatoon, Winnipeg, 

Guelph, Mississauga, Toronto, Ottawa, Montreal and Charlottetown. 

Richardson GMP has earned top overall ranking in the 2010 and 2011  

Investment Executive Brokerage Report Card, for products and services dedi-

cated to high net worth investors. For more information, please visit 

www.richardsongmp.com.

See reverse for full report
Richardson GMP Limited, Member Canadian Investment Protection Fund. Richardson is a trade-
mark of James Richardson & Sons, Limited. GMP is a registered trade-mark of GMP Securities 
L.P. Both used under license by Richardson GMP Limited.  

Richardson GMP received 
the top score in 19 of 36 
categories, including 
a perfect mark of 10 for  
the advisor’s freedom to 
make objective product 
choices.

 

Richardson GMP also excels 
beyond the industry standard in 
its commitment to supporting 
the distinct wealth manage-
ment needs of successful 
families and entrepreneurs 
including:

Product and support for  
high net worth clients

Support for wills  
and estate planning

Support for 
tax planning

Support for developing a  
financial plan for clients

Support for discretionary 
portfolio management

 
IPOs & new issues

Firm’s due diligence  
process for new products

Quality of firm’s  
product offering

9.5 /10

9.4 /10

9.4 /10

9.3 /10

9.8 /10

9.4 /10

9.2 /10

9.5 /10
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